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INTRODUCTION

This year delivered record reach, landmark moments and 
unprecedented attention across broadcast, streaming and 
digital platforms. Women’s sport has proven its ability to cut 
through at scale. The more pressing question now is whether 
that attention is being converted into something lasting.

Major international tournaments once again demonstrated the 
power of shared moments, bringing new audiences into the 
system, elevating athletes, and pushing women’s sport further 
into the mainstream. But this data also shows that visibility 
alone is not enough. Attention spikes quickly; retention is 
harder won. Where systems are aligned (across scheduling, 
platforms, storytelling and domestic opportunity) interest is 
more likely to stick. Where they aren’t, momentum fades.

The data points to a sector at an inflection point. Investment 
continues to grow. Platforms and formats are evolving. 
Audiences are present. For the more established properties, 
the challenge now is not necessarily more exposure, but 
smarter conversion: turning moments into habits, and visibility 
into sustained value.

This End of Year report from the Women’s Sport Trust, with 
broadcast analysis from GSIQ, brings together cross-sport, 
cross-platform insight to assess where women’s sport stands 
today, and what it will take to ensure that future moments 
become more than just a moment.

Tammy Parlour MBE
Women's Sport Trust - CEO & Co-founder
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Introducing the Inside Track

In 2026, Women’s Sport Trust will evolve how we share our visibility 
research. Public reporting will become more concise, offering top line 
findings, supported by a webinar to ensure accessibility and accountability 
across the sector. The deeper data and analysis you are used to, along with 
opportunities for early insight, will be available exclusively through WST’s 
Research Membership – The Inside Track.

The Inside Track will give organisations early access and deeper 
intelligence while supporting the independent work behind it.

Inside Track members benefit from:

• Early access to Visibility findings and deeper analysis
• Opportunities to engage with the research as it develops
• Insight to support stronger decision-making across sport, media and 

investment
• The chance to visibly support independent, system-wide research in 

women’s sport

Interested in joining the Inside Track?
Visit https://womenssporttrust.com/insidetrack or contact Women’s Sport 
Trust directly to learn more.

Founding members include:

A group of organisations committed to independent 
evidence and long-term progress in women’s sport.

https://www.womenssporttrust.com/insidetrack/
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Women’s Sport Mixed Sport Men’s Sport

Defining Women’s, Mixed & Men’s Sport

All broadcast data 
compiled by GSIQ
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Social Media Definitions and Methodology

All social media metrics 
are global

Social media benchmarking covers leading women’s leagues and 
properties globally with dedicated women's sport accounts, such as:

*Instagram data on Meta Content Library only available for verified accounts or those with 25k+ followers.

Sources
Tubular Labs [video uploads & views]

Meta Content Library [post uploads & 
engagements]*

All digital data and analysis 
compiled by Women's Sport Trust
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BROADCAST 
VISIBILITY 1
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2025 delivered a record audience reach for women’s 
sport, topping 2023’s previous high

Women’s sport programming: 1+ Minute Unique Reach (m)

Source: BARB
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2025 delivered record coverage and viewing hours for 
women’s sport, passing the 10,000 hours of 
programming mark for the first time

Coverage hours for women’s sport

Source: BARB

Viewing hours (m) for women’s sport

2019 2020 2021 2022 2023 2024 2025

Sky ITV TNT Sports BBC Other

254

2019 2020 2021 2022 2023 2024 2025

Sky ITV TNT Sports BBC Other

9,047
8,282

10,109
384

164

397

8,900

5,513

4,539
3,812

329

113

54
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BBC coverage of major tournaments drove women’s 
sport viewer hours in 2025, whilst Sky broadcast the 
most programming 

Coverage hours by broadcaster for women’s sport

Source: BARB

Viewing hours by broadcaster for women’s sport

69%1%

21%

8% 1%

Sky ITV TNT Sports BBC Other

19%

26%

2%

53%

0.3%

Sky ITV TNT Sports BBC Other

15% of Sky coverage 
comprised of ICC 
Women’s Cricket 

World Cup & 9% by 
BWSL

49% of BBC 
Viewer Hours 

from Euro 2025 
& 27% Rugby 

World Cup  202561%

2024 
%

2024 
%

37%

24%

34%
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Football continues to dominate viewership in 2025, but 
Rugby Union grew considerably to become the second 
most-watched women’s sport

TV viewing hours for women’s sport by sport

Source: BARB

62%

18%

16%

3%
1%

74% of 
football 
viewing 

hours

81% of 
Rugby 

viewing 
hours

Football

Cricket

Rugby 
Union

Golf

Other

TV viewing hours for women’s sport by sport

Football Cricket

Rugby 
Union

Golf Other

74%

15%

5% 3%

1%

2023

2024

3%
55% 25%

11%

6%

2025



11

16,224
15,358

13,773 13,316 13,266

UEFA Women's Euro 2025 Final Finale Episode 7 Episode 6 Episode 8

The  most watched TV moment of the year was the 
UEFA Women’s EURO 2025 Final

11

Top 5 most watched moments in 2025 across all TV programming, based on 1 min peak (000)

Source: BARB



16,224

9,878

7,731
5,715 5,690 5,287 4,567 3,803 3,651 3,590

The Final:
England v Spain

England v italy Sweden v
England

Germany v
spain

Wimbledon:
Sabalenka vs.

Radacanu

Canada v
England

England v Wales France v
England

England v
Netherlands

France v
germany

Top 10 women’s sport moments of 2025 so far based on 1 min peak (‘000)

UEFA Women's Euro 2025 final the most viewed 
women’s sport moment of the year

Rugby union

Football

12

Tennis

R3 Sabalenka 
vs. Raducanu

Source: BARB
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A record number of viewers were reached in 2025 but 
deeper engagement remains highest in 2022 and 2023

Unique reach for women’s sport programming by year and threshold, non-consecutive (m)

No international 
football tournament 

in this year

No international 
football tournament 

in this year

Source: BARB
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Viewer avidity increased in 2025 due to major 
tournaments, but did not hit 2023’s record high 

Average viewing time per person across all women’s sport programming, by year, hh:mm

AVERAGE VIEWING TIME PER PERSON

2021 2022 2023 20242019 2020

05:55 02:27 03:47 08:44 10:07 05:47

Excluding global tournaments, 
average viewing time: 

05:49

2025

08:16

Excluding global tournaments, 
average viewing time: 

03:24

Source: BARB
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2025 was the second-most watched year for women’s 
sport excluding global tournaments

Women’s sport programming, excl. global tournaments: 1+ Minute Unique Reach (m)

Global Tournaments:
Football World Cup, Football 
Euros, Cricket World Cup, T20 
World Cup, Rugby World Cup, 

Rugby League World Cup, 
Netball World Cup

Source: BARB
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GENDER PARITY 
OF COVERAGE 2
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Coverage of women’s sport as a proportion of all sport 
on key channels grew in 2025 by 1%, but viewer hours 
declined 3%, with the BBC the main cause 

Coverage hours for women’s sport

Source: BARB

Viewing hours (m) for women’s sport

15%

11%
9%

2%

11%

BBC 1 BBC 2 Sky Sports Main Event CH4 ITV 1

2021 2022 2023 2024 2025

17%

11%

2%
0%

18%

BBC 1 BBC 2 Sky Sports Main Event CH4 ITV 1

2021 2022 2023 2024 2025

12% of sports 
viewing hours on 
key channels in 

2025 was women’s 
sport -3% vs. 2024

9% of sports 
coverage on key 
channels in 2025 

was women’s sport 
+1% vs. 2024
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Across prime-time broadcast slots in 2025, 8% of sports 
programming was for women’s sport, up on 6% in 2024

Coverage hours - % of all prime-time sport aired in 2025

Source: BARB

53% 49%
37%

71% 73%

39%

99%
83%

26% 34%
47%

21% 22%

60%

1% 17%21% 17% 16% 8% 5% 2%

BBC 1 BBC 2 ITV1/Breakfast (inc. HD &
+1)

TNT Sports 1 Sky Sports Main Event ITV4 (stagger) CH4 (Stagger) 5 (Stagger)

Men Mixed Women

7pm-10pm on weekdays and 12pm-10pm on weekends on BBC1, BBC2, ITV1, ITV4, Channel 4, Sky Sports Main Event, and TNT Sports 1 – 2025 only 

Women’s sport in
prime-time slots:

8% sport’s coverage [2024: 6%]
3% all coverage [2024: 2%]2024 % for women’s sport

8% 14% 5% 8% 4% 1%
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Despite only 8% of sports programming in prime time 
slots, women's sport delivered 13% of total sport viewing 
hours

Viewing hours (m) - % of all prime-time sport aired in 2025

Source: BARB

43%
62%

37%

91%

33%

88%
99%

83%

30%

21%

46%

6%

66%

12%
1%

17%
27%

17% 17%
2% 1% 1%

BBC 1 ITV1/Breakfast (inc. HD & +1) BBC 2 TNT Sports 1 ITV4 (stagger) Sky Sports Main Event CH4 (Stagger) 5 (Stagger)

Men Mixed Women

7pm-10pm on weekdays and 12pm-10pm on weekends on BBC1, BBC2, ITV1, ITV4, Channel 4, Sky Sports Main Event, and TNT Sports 1 – 2025 only 

Women’s sport in prime-
time slots:

13% sport’s viewer hours
2% all viewer hours
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UEFA Women's EURO 2025 drew the third most viewers 
of all prime-time sport across the year

Top sports properties by viewing hours (m), prime-time slots only

Source: BARB

24
25

67
67

22
92 23

21
66

157

78
59 22

52

57

Premier League FA Cup UEFA Women's
Euro 2025

Six Nations Rugby Wimbledon Formula 1 ® ITV Racing Carabao Cup Live

Monday Tuesday Wednesday Thursday Friday Saturday Sunday

7pm-10pm on weekdays and 12pm-10pm on weekends on BBC1, BBC2, ITV1, ITV4, Channel 4, Sky Sports Main Event, and TNT Sports 1 – 2025 only 

260

169

138
121

110

80
72 71

Top women’s sport 
property for 

prime-time viewer 
hours in 2025
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UEFA Women's EURO 2025 was the most aired prime-
time women’s sport property in 2025 whilst men’s 
football led coverage

Top sports properties by coverage hours, prime-time slots only

Source: BARB

Premier League English Football
League (EFL)

Gallagher PREM
Rugby

ITV Racing Major League
Baseball

NFL Formula 1 ® PGA Tour Golf UEFA
Champions

League

Serie A FA Cup Carabao Cup
Live

UEFA Women's
Euro 2025

Monday Tuesday Wednesday Thursday Friday Saturday Sunday

7pm-10pm on weekdays and 12pm-10pm on weekends on BBC1, BBC2, ITV1, ITV4, Channel 4, Sky Sports Main Event, and TNT Sports 1 – 2025 only 

Top women’s sport 
property for 
prime-time 

coverage in 2025

436

271

204
173 170 159 146 141 131 130

108 98
72
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39%

19% 18%

4%
6%

8%
4%

MON TUE WED THU FRI SAT SUN

Prime time capacity exists on Sky Sports Main Event 
and TNT Sports 1, but women's sport is shaped by 
calendar and attendance considerations

Proportion of non-live sport coverage hours (SS Main Event)

Source: BARB

Proportion of non-live sport coverage hours (TNT Sports 1)

32%

38%

14%

21%
24%

14%
17%

MON TUE WED THU FRI SAT SUN

7pm-10pm on weekdays and 12pm-10pm on weekends on Sky Sports Main Event and TNT Sports 1 – 2025 only 

5% of coverage on Sky 
Sports Main Event in 

prime-time slots was 
women’s sport in 2025 

+1% vs. 2024

8% of coverage on 
TNT Sports 1 in prime-

time slots was 
women’s sport in 2025 

= vs. 2024

7-10pm 7-10pm

12-10pm 12-10pm



23 Source: Women’s Sport Trust research

Proportion of men’s, women’s or mixed sport in top 10 stories on sport home page of BBC Sport and The Guardian (April-September)

% 2021 2022 2023 2024 2025 2021 2022 2023 2024 2025

Men 76% 73% 76% 76% 79% 74% 73% 73% 73% 75%

Women 18% 23% 22% 16% 18% 11% 18% 20% 12% 19%

Mixed 6% 4% 2% 7% 2% 9% 5% 3% 9% 5%

YOY increase in digital website prominence for women’s 
sport but lower than the heights of 2022 and 2023
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THE WOMEN'S 
SPORT AUDIENCE 3
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Viewing habits
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A higher proportion of viewers are watching both 
men’s and women’s sports properties than in 2024

6.7m

10.1m

Source: BARB

4.9m

1.4m

5.9m

914k

Viewer overlap for men’s and women’s sport properties, based on 3+ min reach, live only, 2025 (for Six Nations and The 
Hundred) and 2024/25 (for EPL and BWSL)

55% of BWSL viewers 
also watched the EPL

(43% in 2023/24)

5.5m

78% of W6N viewers 
also watched M6N

(72% in 2024)

15.8m 3.6m

87% of Women’s Hundred 
viewers also watched the 

Men’s Hundred
(78% in 2024)
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Those watching both men's and women's sports 
properties skewed older than prior years

Viewer overlap demographics – BWSL & Premier League

Source: BARB

Female ABC1 Under 35 Ethnic 
Minority

Children 
in HH

42% 56% 6% 5% 12%

44% 56% 7% 7% 12%

Female ABC1 Under 35 Ethnic 
Minority

Children 
in HH

40% 60% 11% 10% 21%

34% 58% 14% 12% 21%

2025

2024

Viewer overlap demographics – Six Nations Viewer overlap demographics – The Hundred

Female ABC1 Under 35 Ethnic 
Minority

Children 
in HH

40% 58% 21% 14% 30%

40% 60% 29% 14% 33%

2024/25

2023/24

2025

2024
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37%

45% 44% 42%
38%

35% 33% 32% 31%
29%

Women's
Sport 2025

Co-viewing (watching with others) is driven by major 
tournaments, particularly in men’s sport

% of viewer hours consumed via co-viewing (watching with at least one other individual) for all women’s sport in 2025 & 
other key properties

Source: BARB

Major tournaments, 
particularly for men’s 

sport, drive co-viewing, 
leaving an opportunity 
further growth across 

women’s programming
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49%

39% 40%

49%

37% 35% 37%

2019 2020 2021 2022 2023 2024 2025

% of viewer hours consumed via co-viewing (watching with at least one other individual) for all women’s sport by year, 
2019-2025

Source: BARB

Co-viewing presents an opportunity for growth for 
women’s sport, with 2025 lower than 2019 and 2022



30 Source: Women’s Sport Trust / RFU / O2 / YouGov

Which of the following, if any, made you decide to watch the Women’s Rugby World Cup for the first time?
Among audiences new to Women’s Rugby

Multiple factors drove audiences to watch the 
Women’s RWC 25 for the first time
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Audience Demographics
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Female viewership of women’s sport increased to a 
record high, driven by major tournament interest

Total women’s sport viewing hours split by % demographic, 2020-2025

Source: BARB

65%
63%

60%
62%

67% 66%

31%

38% 39% 39%
37%

41%

9%
10%

11% 11% 11%
10%

Aged 55+

Female

Ethnic 
Minority

2020 2021 2022 2023 2024 2025

64% 
Average

38% 
Average

10% 
Average
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41%

35%

Females

All Women's Sport Women's sport exc. global tournaments

Total women’s sport viewing hours split by % demographic, 2025, inc. and excluding major global events

66%
70%

55+

10% 10%

Ethnic minority

Source: BARB

A younger and more female audience tuned in for 
the global tournaments in 2025 versus domestic 
sport
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Female viewing of women's sport excluding global 
events has remained flat in the last 6 years

Total women’s sport viewing hours split by % demographic, 2020-2025, excluding major global events

Source: BARB

63% 63% 63% 64% 64%

70%

33%

38%
35% 36% 35% 35%

10% 10%
11%

12% 12%
10%

Aged 55+

Female

Ethnic 
Minority

2020 2021 2022 2023 2024 2025

65% 
Average

35% 
Average

11% 
Average
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Mixed sports and major tournaments drew the highest 
proportion of female viewers in 2025

Source: BARB

57%

48%
44% 43% 41% 39% 37% 36% 35% 34%

29%
26% 26%

Wimbledon World Athletics
Championships

Euros RWC M6N W6N Hundred BWSL F1 Gallagher Prem EPL PWR EFL

Female % of viewership for key sports properties in 2025

Mixed

Women’s

Men’s
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Popular men’s sports drew the most viewers under 55, 
with UEFA Women's Euro 2025 the youngest women’s 
sport audience

Source: BARB

53%

47%
42% 40%

34% 33% 32% 30%
27% 26% 26% 26% 25%

EPL F1 EFL Euros BWSL Gallagher Prem PWR RWC Hundred Wimbledon M6N W6N World Athletics
Championships

Under 55 % of viewership for key sports properties in 2025

Mixed

Women’s

Men’s



37

Ethnic minority audiences were varied across men’s, 
women’s and mixed sports 

Source: BARB

16%
14%

12% 12% 12%
11% 11%

9%
8%

7%
6%

5% 5%

PWR EPL Euros Wimbledon World Athletics
Championships

EFL BWSL F1 M6N RWC Gallagher Prem Hundred W6N

Ethnic Minority % share of viewership for key sports properties in 2025

Mixed

Women’s

Men’s
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Traditional sports such as rugby and tennis attracted 
the largest proportion of ABC1 viewers 

Source: BARB

64% 62% 61%
58% 58%

54% 54% 54% 54% 53% 53%
50% 48%

Gallagher Prem Wimbledon M6N EPL RWC F1 PWR W6N World Athletics
Championships

Euros Hundred BWSL EFL

ABC1 % of viewership for key sports properties in 2025

Mixed

Women’s

Men’s
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The F1 Academy documentary series on 
Netflix attracts a more diverse audience 
than live racing coverage on Sky  

Audience demographics of F1 Academy 2025

GENDERAGE

45%

35%

16%

3%

55+

35-54

18-34

0-17

SOCIAL CLASS

29%

71%

14%

32%
24%

7%

22%

AB C1 C2 D E

ETHNIC MINORITY SPLIT

6%

94%

GENDERAGE SOCIAL CLASS

41%

59%

ETHNIC MINORITY SPLIT

14%

86%

White British

Ethnic 
Minority

Ethnic 
Minority

White British

20%

51%

16%
8% 4%

AB C1 C2 D E
29%

44%

12%

15%

55+

35-54

18-34

0-17

Source: BARB
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Disney+ coverage of the UWCL draws a higher 
proportion of younger, female and ABC1 viewers 
vs. BBC

Audience demographics of UEFA Women’s Champions League Football – 2025/26 Season

GENDERAGE

39%

29%

21%

10%

55+

35-54

18-34

0-17

SOCIAL CLASS

49%51% 16%

55%

13% 9% 7%

AB C1 C2 D E

ETHNIC MINORITY SPLIT

16%

84%

GENDERAGE SOCIAL CLASS

30%

70%

ETHNIC MINORITY SPLIT

11%

89%

White British

Ethnic 
Minority

Ethnic 
Minority

White British

22%
27%

22%

13% 15%

AB C1 C2 D E
71%

20%

5%

4%

55+

35-54

17-34

0-17

Source: BARB
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DIGITAL VISIBILITY
Dedicated Women's League and 
Property accounts

4
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The top 10 global women’s leagues/properties in 2025, by platform based on video uploads

1. WNBA, 3.8k videos

2. WTA, 2.8k videos

3. Liga BBVA MX Femenil, 1.7k 
videos

4. NWSL, 1.4k videos

5. LPGA, 1.4k videos

6. UEFA Women’s EURO, 1.2k 
videos

7. UWCL, 1.1k videos

8. AFL Women’s, 916 videos

9. Ladies European Tour, 830 
videos

10. FIFA Women’s World Cup, 
781 videos

1. WNBA, 2.8k videos

2. NWSL, 2.1k videos

3. WTA, 1.5k videos

4. Liga F, 1.5k videos

5. Liga BBVA MX Femenil, 1.5k 

6. UEFA Women’s Football, 1.3k 

7. March Madness Women’s 
Basketball, 1k videos

8. NCAA Women’s Volleyball, 874 
videos

9. Queens League Spain, 751 
videos

10. Queens League Mexico, 675 
videos

1. WTA, 2.4k videos

2. Liga BBVA MX Femenil, 
2.0k videos

3. LPGA, 1.4k videos

4. Liga F, 1.4K videos

5. WNBA, 818 videos

6. NWSL, 784 videos

7. PWHL, 681 videos

8. BWSL, 562 videos

9. F1 Academy, 439 videos

10. Arkema Première League, 
413 videos

Source: Tubular Labs I Intelligence I Video uploads I TikTok, Instagram and YouTube I 2025 I Global. 

WNBA uploaded the most amount of videos across 
Instagram and TikTok in 2025
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Video views for the top 10 most viewed global women’s leagues/properties in 2025, by platform

1. WNBA, 1bn

2. WTA, 563m

3. Queens League Spain, 
528m

4. WPL, 518m

5. UEFA Women’s EURO, 423m

6. UWCL, 257m

7. FIFA Women’s World Cup, 
183m

8. NWSL, 162m

9. LPGA, 132m

10. NCAA Women’s Volleyball, 
123m

1. UEFA Women’s Football, 
567m

2. WNBA, 407m

3. NWSL, 390m

4. Queens League Mexico, 
282m

5. Queens League Spain, 164m

6. WTA, 143m

7. BWSL, 136m

8. Liga F, 132m

9. March Madness Women’s 
Basketball, 122m

10. Euroleague Women, 122m

1. WTA, 185m

2. WNBA, 83m

3. Liga BBVA MX Femenil, 
49m

4. NWSL, 46m

5. BWSL, 37m

6. LPGA, 30m

7. Liga F, 16m

8. F1 Academy, 7m

9. Adobe Women’s FA Cup, 
6m

10. PWHL, 5m

Source: Tubular Labs I Intelligence I Video Views I TikTok, Instagram and YouTube I 2025 I Global. 

WNBA achieved 1bn Instagram video views, the highest 
of any global women's league/property
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Video views for the top 10 most viewed global women’s leagues/properties in 2025, by platform and YOY change v 2024

1. WNBA, 1bn, -39%

2. WTA, 563m, +185%

3. Queens League Spain, 
528m, +496%

4. WPL, 518m, +13%

5. UEFA Women’s EURO, 
423m, +1,350%

6. UWCL, 257m, +58%

7. FIFA Women’s World Cup, 
183m, -43%

8. NWSL, 162m, -26%

9. LPGA, 132m, -1%

10. NCAA Women’s Volleyball, 
123m, +2%

1. UEFA Women’s Football, 
567m,  +344%

2. WNBA, 407m, +18%

3. NWSL, 390m, +178%

4. Queens League Mexico, 
282m, +357%

5. Queens League Spain, 164m, 
+109%

6. WTA, 143m, +68%

7. BWSL, 136m, +24%

8. Liga F, 132m, +242%

9. March Madness Women’s 
Basketball, 122m, +68%

10. Euroleague Women, 122m, 
+322%

1. WTA, 185m, +172%

2. WNBA, 83m, +145%

3. Liga BBVA MX Femenil, 
49m, +361%

4. NWSL, 46m, +6%

5. BWSL, 37m, +78%

6. LPGA, 30m, +16%

7. Liga F, 16m, -43%

8. F1 Academy, 7m, +44%

9. Adobe Women’s FA Cup, 
6m, +1,888%

10. PWHL, 5m, -14%

Source: Tubular Labs I Intelligence I Video Views I TikTok, Instagram and YouTube I 2024 and 2025 I Global. 

All of the top 10 global women’s league/properties saw 
YOY increases on TikTok
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1. UEFA Women’s Football, 
567m,  +344%

2. WNBA, 407m, +18%

3. NWSL, 390m, +178%

4. Queens League Mexico, 
282m, +357%

5. Queens League Spain, 164m, 
+109%

6. WTA, 143m, +68%

7. BWSL, 136m, +24%

8. Liga F, 132m, +242%

9. March Madness Women’s 
Basketball, 122m, +68%

10. Euroleague Women, 122m, 
+322%

1. UEFA Champions 
League, 5.2bn,  +16%

2. NFL, 5.0bn, +3%

3. La Liga, 4.1bn, +96%

4. NBA, 4.0bn, +70%

5. Premier League, 3.0bn, 
+50%

6. Formula 1, 2.5bn, +116%

7. Ligue 1, 2.0bn, +47%

8. FIFA World Cup, 1.3bn, 
-13%

9. Bundesliga, 1.1bn, 
+146%

10. MLB, 1.1bn, +5%
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Growth on TikTok a wider sports trend, with major men’s 
properties increasing YOY too

567 407 136 132 

5,184 

4,045 
2,972 

4,112 

UEFA Women's
Football v UCL

WNBA
v NBA

BWSL
v EPL

Liga F
v La Liga

1,255 2,784 
438 

1,507 830 

9,369 

1,935 
4,209 

UWCL v UCL WNBA v NBA BWSL v EPL Liga F v La Liga

Women’s v equivalent men’s properties on 
TikTok in 2025, video views and uploads
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Source: Tubular Labs I Intelligence I Video views and video uploads I TikTok I 2024 and 2025 I Global. 



46

257 1,087 91 34 

13,237 

9,699 

6,136 
7,413 

UWCL
v UCL

WNBA
v NBA

BWSL
v EPL

Liga F
v La Liga

1,064 
3,776 

578 531 
1,331 

4,542 

1,447 

6,008 

UWCL v UCL WNBA v NBA BWSL v EPL Liga F v La Liga

Women’s v equivalent men’s properties on 
Instagram in 2025, video views and uploads
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7 83 37 16 

1,316 

1,710 

894 777 

F1 Academy
v F1

WNBA v
NBA

BWSL v
EPL

Liga F v La
Liga

439 818 562 1,385 1,382 

8,528 

1,478 
4,226 

Women’s v equivalent men’s properties on 
YouTube in 2025, video views and uploads
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Source: Tubular Labs I Intelligence I Video views and video uploads I Instagram and YouTube I 2025 I Global. 

Men’s properties benefit from higher posting frequency 
on all channels versus the women’s equivalent
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All platforms for the top 10 women’s properties have 
grown at a faster YOY rate versus the top 10 men’s

YOY increase in video views by platform for the 2025 top 10 global women’s’ 
leagues/properties versus the top 10 global men’s leagues/properties

+13% YOY

Top 10 Women’s Top 10 Men’s

-3% YOY

+126% YOY +38% YOY

+92% YOY +19% YOY

73.1

29.4

10.1
4.0 2.5 0.5

IG TikTok YT

Top 10 Men's Top 10 Women's

Total video views (bn) by platform for the 2025 top 10 global women’s’ 
leagues/properties versus the top 10 global men’s leagues/properties 

% from top 10 
women’s: 5%

% from top 10 
women’s: 8%

% from top 10 
women’s: 4%

vs. 4% in 
2024

vs. 5% in 
2024

vs. 3% in 
2024

Source: Tubular Labs I Intelligence I Video views I TikTok, Instagram and YouTube I 2024 and 2025 I Global. 
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Video views for the top 10 most viewed global women’s leagues/properties in 2025, by platform

Source: Tubular Labs I Intelligence I Video views and views per video I TikTok, Instagram and YouTube I 2025 I Global. 

1. WTA, 185m

2. WNBA, 83m [102k VPV]

3. Liga BBVA MX Femenil, 
49m

4. NWSL, 46m

5. BWSL, 37m

6. LPGA, 30m

7. Liga F, 16m

8. F1 Academy, 7m

9. Adobe Women’s FA Cup, 
6m

10. PWHL, 5m

1. WNBA, 1bn 

2. WTA, 563m

3. Queens League Spain, 
528m

4. WPL, 518m [1.6m VPV]

5. UEFA Women’s EURO, 423m

6. UEFA Women’s Champions 
League, 257m

7. FIFA Women’s World Cup, 
183m

8. NWSL, 162m

9. LPGA, 132m

10. NCAA Women’s Volleyball, 
123m

1. UEFA Women’s Football, 
567m [452k VPV]

2. WNBA, 407m

3. NWSL, 390m

4. Queens League Mexico, 
282m

5. Queens League Spain, 
164m

6. WTA, 143m

7. BWSL, 136m

8. Liga F, 132m

9. March Madness Women’s 
Basketball, 122m

10. Euro League Women, 122m

Highest views per video (VPV)

The Women’s Premier League (WPL) received the 
highest views per video on Instagram, highlighting an 
opportunity to post more often
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Most viewed videos on Instagram and TikTok for Queens League Spain and Queens League Mexico in 2025

212m views 179m views

Source: Tubular Labs I Intelligence I Video views I Instagram and TikTok I 2025 I Global. 

Some of the most watched content on women’s 
dedicated league/property channels came from 
Queens League

57m views 15m views 14m views 14m views

Queens League 
Spain

Queens League 
Spain

Queens League 
Spain

Queens League 
Mexico

Queens League 
Mexico

Queens League 
Spain

Antonela 
Romoleroux’s 

goal drove high 
views
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WTA has seen YOY growth in video views on all 
platforms through a variety of methods

+185% video 
views YOY

+243% increase in 
video uploads, 

moving the account 
from 5th place globally 
for video views in 2024 

to 2nd place in 2025

2025 saw 11 videos 
receive 3m+ views, 
versus just 3 in 2024
4 of the top 10 videos 

in 2025 featured 
Aryna Sabalenka

+68% video 
views YOY

+978% video 
views YOY

+172% video 
views YOY

+200% increase in 
video uploads, 

moving the account 
from 8th place globally 
for video views in 2024 

to 6th place in 2025

The property uploaded 
the third highest 

amount of videos in 
the global women’s 

property/league top 10 
in 2025, after the 
WNBA and NWSL

+215% increase in 
video uploads, 

moving the account 
from 11th place globally 
for video views in 2024 

to 2nd place in 2025

7 of the top 10 videos 
in 2025 featured 

Filipino player Alex 
Eala

+100% increase in 
video uploads

+443% increase in 0-
30 second video 

uploads, with a 1,204% 
increase in views for 

0-30 sec videos
The most popular 

video duration is 5-10 
minutes and 

remained consistent 
YOY (-1% uploads YOY 
and +3% views YOY)

Source: Tubular Labs I Intelligence I Video views and video uploads I TikTok, Instagram, Facebook and YouTube I 2024 and 2025 I Global. 



51 Source: Tubular Labs I Intelligence I Video views I TikTok, Instagram and YouTube I 15 Aug – 4 Oct 2025 and 23 Sept – 9 Nov 2025 I Global.  *data covers 1 week pre- to 1 week post-tournament.

World Rugby and ICC accounts also saw a high number 
of views during RWC 25 and ICC Women’s CWC 2025

Video views by platform for World Rugby’s RWC account during 
RWC 2025*

29m video 

views
171m video 

views

14m video 

views

Video views by platform for the ICC account during the ICC 
Women’s Cricket World Cup 2025

2.5bn video 

views
135m video 

views

90m video 

views

90m IG views for 
India’s win, the 11th 

most viewed 
Instagram video 

on the ICC 
account ever

90m IG views for 
India’s win, the 11th 

most viewed 
Instagram video 

on the ICC 
account ever
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TikTok and Instagram video views (m) for a selection of NGB social media accounts, 2025 with YOY comparisons

481 

219 

52 53 33 

470 

328 

54 

534 

27 

England
Football

England
Rugby

LTA England
Cricket

Aquatics GB

TikTok Instagram

7 

5 5 5 4
3 

2 1 1 0.4 0.2 

19 

13 

5 

12 
11 

10 

1 

3 

6 

1 1 

Many NGBs saw YOY increases in video views on 
their social media channels in 2025

Source: Tubular Labs I Intelligence I Video Views I TikTok and Instagram I 2024 and 2025 I Global

+6
5%

+5
%

Lionesses 
Instagram: 
195m, +63%

Red Roses 
Instagram: 

121m, +506%

+3
02

%

+5
1%

+2
75

%

+2
29

8%

+5
10

%

+3
8%

+3
52

%
+1

24
%

+3
67

%

+5
50

%

+9
9%

+1
34

%

+5
2%

+3
4%

+6
88

%

+9
2%

+1
82

%

+4
13

%+2
0%
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DIGITAL VISIBILITY
Dedicated women's team/club 
accounts

4
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Video views for the top 10 most viewed global women’s clubs in 2025, by platform

Source: Tubular Labs I Intelligence I Video views I TikTok, Instagram and YouTube I 2025 I Global. 

Arsenal Women received the highest Instagram video 
views of any global women’s club in 2025

1. Indiana Fever, 268m

2. Chelsea, 244m

3. Juventus, 229m

4. Manchester City, 87m

5. Dallas Wings, 86m

1. Indiana Fever, 109m

2. Las Vegas Aces, 15m

3. Manchester United, 11m

4. Minnesota Lynx, 7m

5. Phoenix Mercury, 7m

1. Arsenal, 336m

2. Indiana Fever, 332m

3. FC Barcelona, 235m

4. Manchester United, 223m

5. Manchester City, 201m

vs. 170m in 
2024, +98% 

YOY
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1. UWCL 
celebrations, 67m

Top 5 most viewed Instagram videos for Arsenal Women in 2025

Source: Tubular Labs I Intelligence I Video views I Instagram I 2025 I Global. 

2. May Goal of the 
Month, 29m

3. UWCL 
celebrations, 14m

4. UWCL 
celebrations, 5m

5. Chloe Kelly loan 
player clip, 4m

Arsenal’s most watched content on Instagram 
largely focusses on UWCL celebrations
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Female audience % for top global women’s club Instagram accounts*

27% 25% 24% 22% 18% 18% 17% 17% 14% 13% 12%

Indiana
Fever

Arsenal Las Vegas
Aces

Bayern Barca Chelsea Spurs Man City Real Madrid MU Women Juve

Female % Male %
Arsenal female % similar to the 

top WNBA teams on IG

Arsenal’s Instagram has the highest female 
audience % of any top global women’s club

Source: Tubular Labs I Intelligence I Demographics I Instagram I Global. *Instagram demographics are calculated over the lifetime of the Creator's account and updated every month (pulled 20/01/26).



57 Source: Arsenal’s Content department

Key tenets to Arsenal Women’s social media success in 2025

Get where others can’t - maximise opportunities to 
capture in places and spaces that no one else can 
reach, from the team bus to the dressing room

Build foundations - help the whole club understand 
the value of storytelling, build trust in the team to 
share authentic narratives

Meet supporters where they are - develop bespoke 
content strategies for individual channels; 
understand what not to post, and when

Uplift your players in culture - reach audiences 
beyond football and recognise that women’s 
football culture has nuances. Don’t treat supporters 
as a monolith

Embrace improvisation - live football is 
unpredictable, be ready to change plans quickly 
and welcome those spontaneous moments

Home - craft thoughtful content that brings 
supporters closer and builds a strong sense of 
belonging.

One-club mentality - collaborate and repost 
across team accounts; bring men’s and women’s 
players together in an authentic and meaningful 
way

Legacy - pay respect to those who paved the way 
for today’s superstars. Understand what the badge 
represents to the local community and beyond

Various strategies and focusses contributed to 
Arsenal Women’s strong social media 
performance in 2025
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109m YouTube views for Indiana Fever in 2025, x7 
more than the next highest global women’s club, 
helped by their effective content duration strategy

1. Caitlin Clark 3 pointer: 
20 secs, 2.5m

2. Full game highlights v 
Liberty: 8 mins, 1.8m

3. Lexie Hull 5 points in 6 
seconds: 17 secs, 1.5m

Top 3 most viewed YouTube videos for Indiana Fever in 2025

Video 
Duration Total Videos Total Views Views per 

Video

0-30 secs 790 64m 81k

30 secs-1 min 423 17m 40k

1-2 mins 160 7m 47k

2-5 mins 138 5m 33k 

5-10 mins 163 12m 72k

10-15 mins 50 3m 53k

15-20 mins 20 1m 75k

20 mins+ 14 1m 54k

45% of all content was 
under 30 seconds

58% of all views came 
from 0-30” videos

Views per video highest for <30” 
clips plus 5-10 min/15-20 min HLs

2025 Indiana Fever YouTube uploads, views and views per video by duration

Source: Tubular Labs I Intelligence I Video views, video uploads and views per video I YouTube I 2025 I Global. 
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Chelsea the most viewed women’s football team 
on TikTok in 2025, helped by their off-season 
content

59 34 28 19 13 9 7 6 2
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Chelsea Arsenal Juventus Man City Barcelona FC Bayern Frauen Real Madrid C.F. Man Utd Tottenham Hotspur
Women

Total TikTok Views (m) Video Uploads

Total TikTok views (m) and video uploads for women’s football club accounts in the off-season – June-August 2025

Lowest number 
of video 

uploaded but 
highest views 

per video: 
0.9m

Source: Tubular Labs I Intelligence I Video Views, video uploads and views per video I TikTok I 2025 I Global. 

76%
Of the top 50 
most viewed 

videos in 2025 
for Chelsea 
Women’s 

TikTok, 76% 
were for off-

pitch content
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DIGITAL VISIBILITY
Female athletes

4
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The SportsPro Top 50 Most Marketable Athletes in 2025
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Top 5 Instagram accounts by volume of posts [exc. stories] for the SportsPro 
Top 50 Most Marketable Athletes 2025

Top 5 Instagram accounts by engagements (m) for the SportsPro Top 50 Most 
Marketable Athletes 2025

272

188
167 159

130

Ilona
Maher

Aryna
Sabalenka

Robert
Lewandowski

Cristiano
Ronaldo

Carlos
Alcaraz

1,071

481

322
205 190

Cristiano
Ronaldo

Leo
Messi

Neymar
Jr

Virat
Kohli

Kylian                               
Mbappe ́

Total 
engagements43m

30m
95m 1bn

44m

Male athletes receive the highest IG engagements 
out of SportsPro Top 50 2025 but female athletes 
remain top for posting volume
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Source: Meta Platforms, Inc., (January, 2026). Meta Content Library version v6.0 https://doi.org/10.48680/meta.metacontentlibrary.6.0.

https://doi.org/10.48680/meta.metacontentlibrary.5.0?fbclid=IwZXh0bgNhZW0CMTEAAR0otvfM30vL0CEWeR4toFDyFXgoZp7GF6iYxCj1Z_LkTlv1Wn1qf2XNTuw_aem_sd0couVKn72UTHiQVFQsmw
https://doi.org/10.48680/meta.metacontentlibrary.5.0?fbclid=IwZXh0bgNhZW0CMTEAAR0otvfM30vL0CEWeR4toFDyFXgoZp7GF6iYxCj1Z_LkTlv1Wn1qf2XNTuw_aem_sd0couVKn72UTHiQVFQsmw
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Top 5 TikTok accounts by video uploads for the SportsPro Top 50 Most 
Marketable Athletes 2025

Top 5 TikTok accounts by TikTok views (m) for the SportsPro Top 50 
Most Marketable Athletes 2025

256

223

155
134 130

Angel
Reese

Ilona
Maher

Flau'jae
Johnson

Jordan
Chiles

Aryna
Sabalenka

1,501

425
296 293 271

Lamine
Yamal

Ilona
Maher

Angel
Reese

Vinicius
Jr.

Aryna
Sabalenka

Female athletes continue to dominate TikTok 
content creation, and make up 3 of the top 5 
athletes for video views
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Source: Tubular Labs I Intelligence I Video views and video uploads I TikTok I 2024 and 2025 I Global. 
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96%

59%

4%

41%

Engage-
ments

Posts
uploaded

Male athletes Female athletes

60% 40%

Gender split for SportsPro Top 50 2025 Athletes vs. 44% in 2024, 20 
female athletes in 
the 2025 Top 50, 
vs. 22 in 2024 

Gender split for Instagram content posted 
and engagements

58%

17%

42%

83%

Video
Views

Video
Uploads

Male athletes Female athletes

Gender split for TikTok video uploads and 
video views

vs. 51% 
in 2024

vs. 10% 
in 2024

vs. 80% 
in 2024

vs. 61% 
in 2024

Source: Tubular Labs I Intelligence I Video uploads and video views I TikTok I 2025 I Global AND Meta Platforms, Inc., (January, 2026). Meta Content Library version v6.0 https://doi.org/10.48680/meta.metacontentlibrary.6.0.

Female athletes still make up 42% of all TikTok 
views, despite fewer making the Top 50 versus 
2024

https://doi.org/10.48680/meta.metacontentlibrary.5.0?fbclid=IwZXh0bgNhZW0CMTEAAR0otvfM30vL0CEWeR4toFDyFXgoZp7GF6iYxCj1Z_LkTlv1Wn1qf2XNTuw_aem_sd0couVKn72UTHiQVFQsmw
https://doi.org/10.48680/meta.metacontentlibrary.5.0?fbclid=IwZXh0bgNhZW0CMTEAAR0otvfM30vL0CEWeR4toFDyFXgoZp7GF6iYxCj1Z_LkTlv1Wn1qf2XNTuw_aem_sd0couVKn72UTHiQVFQsmw
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Chloe
Kelly

Leah
Williamson

Emma
Raducanu

Lucy
Bronze

Alessia
Russo

Ffion
Morgan

Ella
Toone

Lauren
Bell

Keely
Hodgkinson

Laura
Collett

Charley
Hull

Lauren
James

Beth
Mead

Sarah
Bern

Ellie
Kildunne

Georgia
Stanway

Evie
Richards

Katie
Boulter

Sky
Brown

Hannah
Hampton

Engagements (m) Posts (exc. stories)

Top 20 British female athletes* in 2025, based on Instagram engagements (m)

12 out of the top 20 British female athletes for 
Instagram engagements in 2025 featured in UEFA 
Women’s EURO or RWC 25

Union

Source: Meta Platforms, Inc., (February, 2026). Meta Content Library version v6.0 https://doi.org/10.48680/meta.metacontentlibrary.6.0.

Union

Highest 
frequency of 

posting for 
any female 
GB athlete

* RWC 25 squads for England, Scotland and Wales, UEFA Women’s EURO 25 squads for England and Wales, Scotland football squad for Women: Nations League squad v Austria and Netherlands. Northern Ireland Women’s football 2025 squad. Netball Super League 2025 – British players. 

England Women’s CWC 25 squad. Female GB athletes at 2025 Athletics World Champs, Aquatics World Champs, Triathlon World Champs, The Open [golf], Tour De Femmes, Cycling Track World Champs, top 10 LTA rankings for singles, doubles and wheelchair tennis, AEW and WWE 2025 

roster, F1 Academy drivers, England Rugby League squad, TeamGB athletes at 2024 Olympics and Paralympics, 2026 Winter Olympics athletes. 

https://doi.org/10.48680/meta.metacontentlibrary.5.0?fbclid=IwZXh0bgNhZW0CMTEAAR0otvfM30vL0CEWeR4toFDyFXgoZp7GF6iYxCj1Z_LkTlv1Wn1qf2XNTuw_aem_sd0couVKn72UTHiQVFQsmw
https://doi.org/10.48680/meta.metacontentlibrary.5.0?fbclid=IwZXh0bgNhZW0CMTEAAR0otvfM30vL0CEWeR4toFDyFXgoZp7GF6iYxCj1Z_LkTlv1Wn1qf2XNTuw_aem_sd0couVKn72UTHiQVFQsmw
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Chloe
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Ffion
Morgan

Sophie Egbaran Anna
Purchase

Didi
Okoh

Keely
Hodgkinson

Laviai
Nielsen

Sky
Brown

Molly
Caudery

Scarlett Mew
Jensen

Saf Middleton-
Patel

Rhona
Lloyd

Sarah
Bern

Alessia
Russo

Zoe Atkin Hannah
Botterman

Lina
Nielsen

Chloe
Chong

Esme
Morgan

Ella
Toone

Video Views (m) Uploads

Top 20 British female athletes* in 2025, based on TikTok views (m)

* RWC 25 squads for England, Scotland and Wales, UEFA Women’s EURO 25 squads for England and Wales, Scotland football squad for Women: Nations League squad v Austria and Netherlands. Northern Ireland Women’s football 2025 squad. Netball Super League 2025 – British players. 

England Women’s CWC 25 squad. Female GB athletes at 2025 Athletics World Champs, Aquatics World Champs, Triathlon World Champs, The Open [golf], Tour De Femmes, Cycling Track World Champs, top 10 LTA rankings for singles, doubles and wheelchair tennis, AEW and WWE 2025 

roster, F1 Academy drivers, England Rugby League squad, TeamGB athletes at 2024 Olympics and Paralympics, 2026 Winter Olympics athletes. 

Source: Tubular Labs I Intelligence I Video uploads and Video Views I TikTok I 2025 I Global.

Chloe Kelly the most viewed female British athlete 
on TikTok in 2025, despite a low number of uploads

Union Union Union
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Cricket

Golf Other
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TikTok offers a visibility platform for a greater range of 
British female athletes versus broadcast TV in 2025

TV viewing hours for women’s sport by sport

Source: BARB AND Tubular Labs I Intelligence I Video Views I TikTok, I 2025 I Global. British female athletes based on list in slide 51 and uses top 50 athletes in list based on TikTok views. 

62%

18%

16%

3%
1%

TikTok views for top 50 British females* in 2025 by sport

Football, 35%

Athletics, 24%

Rugby 
Union, 

10%

Netball, 
8%

Para-
athletics, 6%

Aquatics, 4%

Winter 
sports, 

3%

Skatebo
arding, 

3%

Gymn
astics

, 2%

Motor 
racin
g, 2%

Rugby 
League, 

1%

Cricket, 
1%
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THE COMMERCIAL 
IMPACT 5
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Brands were visible across a range of women’s sport 
partnerships in 2025

2
0

2
6

:



70

28.9 million UK adults 
are now aware of at 
least one women’s 
sport sponsorship

Women’s sport combines growing visibility with positive 
brand transfer

64% feel more positive 
towards brands that 

sponsor female 
athletes

30% of consumers 
(16.4m) think more 

favourably of brands 
that support women’s 

sport through 
sponsorship vs. 20% 

(10.7m) for men’s sport

45% feel more positive 
towards brands that 

address inequality for 
women and girls 
through women’s 
sport sponsorship

Women’s sport sponsorship delivers disproportionately strong uplifts on brand affinity and consideration 
relative to its awareness.
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THE IMPACT OF 
THE SUMMER 6



7272

A strong proportion of domestic league viewers also 
watched Euro 2025 and RWC 2025 this summer

7.1m

24.9m

Source: BARB

556k

400k

Viewer overlap for Euro 2025 & BWSL 25/26 season, based on 
3+ min reach

1.4m

58% of PWR 25/26 
viewers also watched 

RWC 2025

16.0m

Viewer overlap for Rugby World Cup 2025 & PWR 25/26 season, 
based on 3+ min reach

83% of BWSL 25/26 
viewers also watched 

Euro 2025

43% 
Female

34% 
Female



73

Viewers who watched UEFA Women's EURO/RWC 
25 and then BWSL/PWR skewed more female than 
the overall audience for both properties

Source: BARB

Record Female Viewership 
in Summer 2025

44% 
Female

43% 
Female

25/26 Domestic Season 
Female Viewership

36% 
Female

(+3% vs. 24/25)

Cumulative No. 
Female Viewers

+4% YOY

26% 
Female

(-14% vs. 24/25)

Cumulative No. 
Female Viewers
+118% YOY

7.0m viewers watched 
both Euro 2025 &     

BWSL 25/26 
43% Female 

556k viewers watched 
both RWC 2025 &           

PWR 25/26
34% Female
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Rugby Union Impact
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Both the average and cumulative 25/26 PWR R1-8 
audience grew +275% vs. 24/25, with a new 
viewership record set for the league

Source: BARB

Rank PWR Fixtures Rounds 1-8 
(TNT Sports)

Average 
Audience (‘000)

Peak 
Audience (‘000)

1 Harlequins vs. Bristol Bears 103.3 337.3

2 Gloucester-Hartpury vs. Ealing 
Trailfinders 73.1 297.8

3 Harlequins vs. Gloucester-Hartpury 34.3 63.5

4 Exeter Chiefs vs. Saracens 29.1 71.3

5 Gloucester-Hartpury vs. Saracens 28.7 63.1

6 Exeter Chiefs vs. Harlequins 22.0 72.9

7 Bristol Bears vs. Gloucester-Hartpury 16.1 37.7

8 Saracens vs. Harlequins 15.0 43.3

Average 
PWR 25/26 R1-8 
TNT Audience

Cumulative 
PWR 25/26 R1-8 
TNT Audience

40.2k
+275% vs. 

24/25 (10.7k)

321.6k
+275% vs. 

24/25 (85.7k)

55+ 
TNT viewers 

+14% vs. 24/25

Male 
TNT viewers 

+14% vs. 24/25

C2DE 
TNT viewers  

+16% vs. 24/25

Ethnic Minority 
TNT viewers 

+12% vs. 24/25New Average & Peak Audience record for the PWR, with Harlequins vs. Bristol Bears 
viewership higher than all 24/25 fixtures, including the Final

Largest Demographic changes YOY



76 Source: Tubular Labs I Intelligence I Videos and video views I TikTok, Instagram and YouTube I 5 Oct – 31 Dec 2024 and 24 Oct – 31 Dec 2025 I Global.

Increase in video views for the PWR across all 
platforms so far this season, helped by an 
increase in content uploaded

Video uploads by platform for PWR accounts for the 
first half of the season, versus the 24/25 first half

213 videos              
[+218% vs. 24/25 1st half]

172 videos              
[+300% vs. 24/25 1st half]

Video views by platform for PWR accounts for the first 
half of the season, versus the 24/25 first half

Video Uploads Video Views

106 videos                
[+77% vs. 24/25 1st half]

10m views                
[+275% vs. 24/25 1st half]

1.4m views             
[+826% vs. 24/25 1st half]

0.9m views   
[+226% vs. 24/25 1st half]
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15.7

4.5

1.0

1.0

IG

TikTok

Oct-Dec 2024 Oct-Dec 2025

144

150

51

95

Total TikTok and Instagram video views for Red Roses players in the RWC 
25 squad, October-December 2025 versus October-December 2024

8.7m views on Instagram for Sarah Bern’s video in November 
on body image:

Top 3 Red Roses players in October-December 2025 based on 
Instagram and TikTok video views

Player Instagram 
video views

Sarah Bern 9.6m

Hannah 
Botterman 1.5m

Ellie Kildunne 1.5m

Player TikTok video 
views

Hannah 
Botterman 1.5m

Jess Breach 826k

Sarah Bern 818k

Red Roses players have seen a sizeable 
increase in video views in October-December 
2025, post-RWC 2025 

Video uploads

Source: Tubular Labs I Intelligence I Videos and video views I TikTok and Instagram I Oct-Dec 2024 and 2025 I Global.
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Total Instagram uploads (exc. stories) and engagements 
(m) for England Men’s and Women’s rugby union, cricket 

and football squads* in 2025

Total TikTok video uploads and views (m) for England 
Men’s and Women’s rugby union, cricket and football 

squads* in 2025

5 6
32

369

5
51

1,730 

673 
848 1,004 

316 
220 

 -

 200

 400

 600

 800

 1,000

 1,200

 1,400

 1,600

 1,800

 2,000

 -

 50.00

 100.00

 150.00

 200.00

 250.00

 300.00

 350.00

 400.00

Women's Men's Women's Men's Women's Men's

IG Engagements (m) Uploads

*England rugby union: RWC 2025 Red Roses squad and Quilter Nations Series 2025 for England Men. England football squads: UEFA Women’s Euro 2025 squad and England Men’s squad for March WC qualifiers. England cricket squads: Women’s 

2025 CWC squad and Men’s 2025 Champions Trophy, IT20s v India and New Zealand Test in December 2024 squads. Instagram data only available for verified accounts or those with 25k+ followers

24 31

77

126

3 0.3

848

162
185

73
48 6

0

100

200

300

400

500

600

700

800

900

0

20

40

60

80

100

120

140

Women's Men's Women's Men's Women's Men's

TikTok Views (m) Uploads

Source: Tubular Labs I Intelligence I Video uploads and Video Views I TikTok I 2025 I Global AND Meta Platforms, Inc., (January, 2026). Meta Content Library version v6.0 https://doi.org/10.48680/meta.metacontentlibrary.6.0.

Red Roses players posted the most on Instagram 
and TikTok in 2025 of any England rugby union, 
football or cricket team

15.5k engagement 
per post, higher 

than the England 
Men and Women’s 
rugby union teams

68k avg. views per 
video, higher than 

the England 
Women’s rugby 
union and Men’s 

cricket team

https://doi.org/10.48680/meta.metacontentlibrary.5.0?fbclid=IwZXh0bgNhZW0CMTEAAR0otvfM30vL0CEWeR4toFDyFXgoZp7GF6iYxCj1Z_LkTlv1Wn1qf2XNTuw_aem_sd0couVKn72UTHiQVFQsmw
https://doi.org/10.48680/meta.metacontentlibrary.5.0?fbclid=IwZXh0bgNhZW0CMTEAAR0otvfM30vL0CEWeR4toFDyFXgoZp7GF6iYxCj1Z_LkTlv1Wn1qf2XNTuw_aem_sd0couVKn72UTHiQVFQsmw
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Attributes associated with the Red Roses amongst 
female and male rugby union fans in May 2023 (W1) 

versus September 2025 (W4)

Being seen as world-class was the 
measure to see the largest rise 

among female rugby union fans 
(+16% pts), pointing to the 

recognition of the skill and success 
of the team.

Wave 1: May 2023
Wave 4: September 
2025 (post RWC 25)

Source: Women’s Sport Trust / RFU / O2 / YouGov

0

10

20

30

40

50

60

England Women's Rugby Union England Men's Rugby Union
England Women's Football England Men's Football

Attributes associated with England national teams, nat 
rep, September 2025

The public viewed the attributes of the Red Roses 
more positively than the England men’s rugby 
union team in almost every area, except for 

having star players, risk takers and being 
consistent

The RWC 25 boosted positive attributes associated with 
Red Roses players, such as ‘world-class’
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Interest in WRWC W1 [May 
2023]

W2 [May 
2024]

W3 [May 
2025]

W4 [Sept 
2025]

W1 to W4 
growth

North East 19% 15% 16% 32% +13%

North West 20% 17% 27% 35% +15%

Yorkshire and the 
Humber 29% 21% 20% 33% +4%

East Midlands 30% 29% 27% 43% +13%

West Midlands 30% 30% 20% 39% +9%

East of England 29% 19% 21% 40% +11%

London 39% 40% 36% 36% -3%

South East 32% 35% 28% 40% +8%

South West 39% 31% 41% 43% +4%

Interest in PWR W1 [May 
2023]

W2 [May 
2024]

W3 [May 
2025]

W4 [Sept 
2025]

W1 to W4 
growth

North East 11% 5% 8% 30% +19%

North West 7% 7% 21% 21% +14%
Yorkshire and the 
Humber 12% 9% 17% 21% +9%

East Midlands 5% 11% 15% 30% +25%

West Midlands 16% 7% 13% 26% +10%

East of England 9% 3% 14% 22% +13%

London 19% 24% 29% 26% +7%

South East 10% 6% 18% 24% +14%

South West 16% 9% 26% 27% +12%

Which of these best describes your level of interest in the 
Women’s RWC [claimed nat rep interest by wave]

Source: Women’s Sport Trust / RFU / O2 / YouGov

Which of these best describes your level of interest in the 
PWR [claimed nat rep interest by wave]

Interest in the RWC 25 and PWR grew the most in the 
North East, North West and the East Midlands, 
highlighting the benefits of hosting across the UK
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Average attendance 
for the PWR after 8 
rounds is up +93% 
on the same stage 

of the 24/25 season 

+183% increase for 
the opening round of 

the 25/26 season 
versus 24/25

Source: PWR.

Attendance growth 
across all teams, 
with Sale Sharks 

seeing the biggest 
increase vs. the 

same stage of the 
24/25 season

+96%

+93% increase in PWR attendances after 8 rounds 
of the 25/26 season, with all teams seeing growth



82

Domestic Football Impact



BWSL viewership grew considerably on Sky channels 
following the new rights deal, but reduced BBC One & 
Two coverage impacted FTA audiences

83 Source: BARB

Overall broadcast metrics for the first 11 game weeks of the 25/26 BWSL, versus the equivalent stage of 24/25 - all dedicated programming

11 games shown live on BBC Linear TV in 
25/26 inc BBC Red Button, 10 shown in 

24/25 + BBC RB non-live coverage fell -83%

39 games shown on Sky Linear TV in 
25/26, 17 shown in 24/25

Metric
vs. 24/25 at 

the same 
stage

vs. 24/25 at 
the same 

stage

vs. 24/25 at 
the same 

stage

3min+ Reach (‘000) 8,485 -11% 6,160 -15% 3,978 +4%

Viewing Hours (‘000) 13,468 -2% 7,755 -18% 5,713 +30%

Average Watch Time 01:35:14 +9% 01:15:32 -4% 01:26:10 +25%

Coverage Hours 389 hrs +36% 43 hrs -56% 346 hrs +84%

6 BWSL games shown live on 
BBC One & Two in 25/26, down 

from 9 in 24/25.

Coverage includes all dedicated programming, live, highlights & repeat. But excludes MOTD, Women's Football Show & other magazine programming.



Both the EFL and Premier League saw the benefits of new 
and expanded broadcast deals in 25/26, whilst BWSL 
viewership declined due to reduced BBC prominence, but 
saw growth on Sky channels

84 Source: BARB

Overall broadcast metrics for the first 11 game weeks of the 25/26 BWSL, EFL & Premier League, versus the equivalent stage of 24/25 - all 
dedicated programming

Metric
vs. 24/25 at 

the same 
stage

vs. 24/25 at 
the same 

stage

vs. 24/25 at 
the same 

stage

3min+ Reach (‘000) 8,485 -11% 11,876 +21% 13,818 +6%

Viewing Hours (‘000) 13,468 -2% 30,531 +8% 199,723 +21%

Average Watch Time 01:35:14 +9% 02:34:15 -11% 14:27:14 +14%

Coverage Hours 389 hrs +36% 657 hrs -7% 715 hrs -2%

EFL 3min+ Reach rise due to 
an increase in ITV1 coverage, 
with the deal starting Jan 25 

25/26 saw Sky Sports Premier 
League rights increase to a 

record minimum 215 games

Coverage includes all dedicated programming, live, highlights & repeat. But excludes MOTD, Women's Football Show & other magazine programmming.



Most BWSL games in 25/26 were shown in the Sunday 
12pm timeslot, but limited coverage on Sky Main Event 
& Football, plus fixture clashes, impacted viewership

85 Source: BARB

25/26 BWSL average audience (‘000) by timeslot, Sky channels only Sky channels average audience, Sunday 11am-2pm timeslot in 2025

2 23
108

61 37
98 79

2 25
70 36 44

256

645

Monday
12pm

Thursday
7pm

Friday
7:30pm

Saturday
12pm

Sunday
12pm

Sunday
2:30pm

Sunday
4:45pm

Average Audience Slot Benchmark

25/26: 1
24/25 1

5.8

14.2

20.0

40.8

65.8

138.3

Sky Sports Mix

Sky Sports+

Sky Showcase

Sky Sports
Premier League

Sky Sports
Football

Sky Sports
Main Event

Sky Sports Main Event and Sky 
Sports Football generate the largest 
audiences in the Sunday lunchtime 

timeslot, but the congested 
calendar means there is always 

strong competition for these 
channels.

Sky have also opted to air BWSL 
games concurrently in the Sunday 

lunchtime window, spreading 
viewership across fixtures and 

channels.
No. of 

Games:
25/26: 1
24/25 0

25/26: 4
24/25 3

25/26: 7
24/25 0

25/26: 25
24/25 4

25/26: 1
24/25 3

25/26: 1
24/25 0

Additional matches in 24/25 H1 shown Monday 6:45pm (1); Saturday 5:30pm (1); Sunday 6:45pm (4). Matches with kick-off times within 30min 
of the 25/26 broadcast slots categorised as the same.



86 Source: Tubular Labs I Intelligence I Videos and video views I TikTok, Instagram and YouTube I 20 Sept- 15 Dec 2024 and 05 Sept – 14 Dec 2025 I Global.

Increase in video views for the BWSL’s 
Instagram and TikTok accounts for the first 
half of the 25/26 season

Video uploads by platform for BWSL accounts for the 
first half of the season, versus the 24/25 first half

237 videos              
[+84% vs. 24/25 1st half]

220 videos              
[+168% vs. 24/25 1st half]

Video views by platform for BWSL accounts for the first 
half of the season, versus the 24/25 first half

Video Uploads Video Views

214 videos                       
[-21%% vs. 24/25 1st half]

25m views                
[+130% vs. 24/25 1st half]

39m views             
[+4% vs. 24/25 1st half]

10m views   
[-39% vs. 24/25 1st half]



87 Source: Tubular Labs I Intelligence I Videos and video views I TikTok, Instagram and YouTube I 20 Sept- 15 Dec 2024 and 05 Sept – 14 Dec 2025 I Global.

Increase in video views for the BWSL team’s 
Instagram and YouTube accounts for the first 
half of the 25/26 season

Video uploads by platform for all 25/26 BWSL team 
accounts for the first half of the season, versus the 

24/25 first half

2,067 videos              
[+51% vs. 24/25 1st half]

1,376 videos              
[+126% vs. 24/25 1st half]

Video views by platform for all 25/26 BWSL team 
accounts for the first half of the season, versus the 

24/25 first half

Video Uploads Video Views

702 videos                       
[+767% vs. 24/25 1st half]

340m views                
[+30% vs. 24/25 1st half]

116m views             
[-16% vs. 24/25 1st half]

11m views   
[1,416% vs. 24/25 1st half]

Chelsea 
Women’s 

YouTube channel 
launched at the 

start of the 25/26 
season
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BWSL and dedicated women’s team YouTube 
account attracting an older audience than 
their male counterparts

Source: Tubular Labs I Intelligence I Demographics I Instagram I Global. *Estimated demographics are representative of 30s Tubular Audience Ratings views in the last 6 calendar months (pulled 16/01/26).

48%
66%

48%
63%

49%
63%

31%

29%

33%

31%

31%

30%

21%
5%

18%
6%

19%
7%

BWSL EPL Man Utd Women Man Utd Men Chelsea Women Chelsea Men

13-34 35-54 55+

Age breakdown of audiences* for BWSL versus EPL, and Chelsea and Manchester United Women’s and Men’s Team YouTube accounts

Women Men Women Men



89 Source: Expected Goals. *Source: BWSL: 2025-26 Subway Women's League Cup Final initial ticket sales record smashed

6.6k average for the BWSL 
so far this season [Sept-
Dec 25], flat vs. the same 
stage of the 24/25 season

The 25-26 Subway Women’s League Cup Final 
saw a 70%+ increase in ticket sales in 

the opening 48 hours*, making it the most in-
demand final in the competition’s history.

Everton have seen 
the biggest increase 
in attendances so far 
this season, +121% v 
24/25, increasing 
from 1.4k to 3.1k  

1.5k average for the BWSL 
2 so far this season [Sept-
Dec 25], -13% vs. the same 
stage of the 24/25 season

BWSL attendances are flat for the first half of the season 
versus the same stage of 24/25, with WSL 2 seeing a 
slight fall

https://www.wslfootball.com/news/2025-26-subway-womens-league-cup-final-initial-ticket-sales-record-smashed
https://www.wslfootball.com/news/2025-26-subway-womens-league-cup-final-initial-ticket-sales-record-smashed
https://www.wslfootball.com/news/2025-26-subway-womens-league-cup-final-initial-ticket-sales-record-smashed
https://www.wslfootball.com/news/2025-26-subway-womens-league-cup-final-initial-ticket-sales-record-smashed
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Cricket Impact
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England vs. Sri Lanka ranks as the third most-
watched women’s ODI, with significant viewer 
overlap from Euro 2025 and RWC 2025

Source: BARB

Rank Round Fixture Average Audience 
(‘000)

1 League Stage England vs. Sri Lanka 263

2 League Stage India vs. England 261

3 League Stage England vs. Pakistan 259

4 Final India vs. South Africa 189

5 League Stage England vs. Bangladesh 160

6 League Stage India vs. New Zealand 149

7 Semi-Final England vs. South Africa 142

8 League Stage India vs. Australia 136

3min+ Reach 
(‘000) 

2.9m

Watched CWC 
& Euro 2025

2.1m

Watched CWC 
& RWC 2025

1.6mEngland vs. Sri Lanka delivered the 3rd highest women’s ODI audience in UK history, 
behind the 2023 Ashes 2nd ODI (270k) & 2017 World Cup Final (460k) on Sky Sports  



92

THE WIDER MEDIA 
ECOSYSTEM 7
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c

108m TikTok views in 
2025, after only 

launching in March

Higher than all 25/26 
BWSL team accounts 

except Chelsea

54m (50%) of all views 
came during UEFA 

Women’s EURO 2025

72m TikTok views in 
2025

5m YouTube views in 
2025

13% of the YouTube 
audience* is female, 
versus 4% for the Sky 

Sports Football 
YouTube channel, 

where content 
previously sat

61m Instagram 
views in 2025

36m YouTube views 
in 2025

66% of Instagram 
audience** aged 13-

34

BBC Women’s Football TikTok generated more 
views last year than all but one BWSL team

Source: Tubular Labs I Intelligence I Video Views and Demographics I Instagram, TikTok and YouTube I Global. *Estimated YouTube demographics are representative of 30s Tubular Audience Ratings views in the last 6 calendar 
months (pulled 19/01/26). **Instagram demographics are calculated over the lifetime of the Creator's account and updated every month (pulled 19/01/26)
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141m TikTok views in 2025, 
higher than all 25/26 BWSL 

team accounts except 
Chelsea

The 2nd most viewed TikTok 
account last year using 

#woso, after Chelsea 
Women’s TikTok

64m Instagram video views, 
higher than 10 25/26 BWSL 

teams on Instagram

Source: Tubular Labs I Intelligence I Video Views, video uploads and Demographics I Instagram and TikTok I Global. *Instagram demographics are calculated over the lifetime of the Creator's account and updated every 
month (pulled 20/01/26).

Female % of Instagram audience* for She’s a Baller versus women’s football 
broadcaster and rightsholder Instagram accounts

18%

14%

19%

16% 16%

14%
13%

12%

She's a
Baller

DAZN
Women's
Football

UWCL BWSL NWSL FIFA WWC Queens
League
Spain

UEFA
Women's
Euro 2025

She’s A Baller TikTok account generated even more 
views at 141m, and reached a more female audience 
than many league/properties on Instagram
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Pan-sport publisher/broadcaster accounts 
generated huge TikTok views in the US last year

1,801 668 625 154 124 41 141 108 72

5,088

1,104

2,971

1,152 761

280

1,148
579 706

-900

100

1100

2100

3100

4100

5100

 -
 200
 400
 600
 800

 1,000
 1,200
 1,400
 1,600
 1,800
 2,000

espnW Just Womenâ€ s 
Sports

B/R W Sports The GIST TOGETHXR On Her Turf She's a Baller BBC Women's Football Sky Sports WSL

Total TikTok Views (m) Video Uploads

Total TikTok videos and views for US women’s sport broadcast and publisher accounts, versus dedicated women’s football 
accounts in the UK

Source: Tubular Labs I Intelligence I Video views and video uploads I TikTok I 2025 I Global. 
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60%
55% 55%

43%

30%
26%

18%
14%

On Her Turf Togethxr The GIST Just Women's
Sports

espnW BR W She's a Baller DAZN Women's
Football

Female % of Instagram audience* for US-based women’s sport publisher accounts, versus She’s a 
Baller and DAZN Women’s Football

29m
254m

145m

521m

64m
61m

Source: Tubular Labs I Intelligence I Video Views and Demographics I Instagram I Global. *Instagram demographics are calculated over the lifetime of the Creator's account and updated every month (pulled 20/01/26).

Pan-sport publishers in the US reach a high % of 
females on their Instagram accounts

Total 2025 IG video views

123m

108m
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Content Creator 
Name

Total 2025 TikTok 
Videos

Total 2025 TikTok 
Views Engagement Rate

Ally Flan 700 39m 8%
Emma Oldfield 625 22m 9%

Ally Tom 665 16m 8%
Samantha Miller 525 15m 9%

selpltv.fem 90 14m 5%
Liv Mctigue 365 13m 9%

jade_eng_arsenalwfc 325 11m 8%
mb.woso 192 9m 10%

anna_talks_football 488 7m 8%
Tilly Wilson 196 6m 8%
lumilioness 77 6m 5%

More TikTok 
views than 6 
25/26 BWSL 

team 
accounts 

across 2025

UEFA Women’s Football 4%
BWSL 7%

Adobe Women’s FA Cup 6%

Total TikTok videos, views and engagement rates in 2025 for a selection of women’s sport content creators 

158m views 
across all of 

these content 
creators, 

higher than 
the 136m for 

the BWSL 
TikTok 

account in 
2025

Source: Tubular Labs I Intelligence I Video uploads, video views and engagement rate I TikTok I 2025 I Global.

Content creators played a crucial role in the 
women’s sport media landscape in 2025
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Most watched 2025 content on TikTok from women’s sport content creators listed in prior slide

Source: Tubular Labs I Intelligence I Video views I TikTok I 2025 I Global.

selplt.fem: pitch side 
footage of PSG v Real 

Madrid, 8.7m

Anna_talks_football: 
Lotte Wubben-Moy 

signature, 5.3m 

Samantha Millier: pitch side 
footage of Chloe Kelly at 

the UWCL Final, 2.6m

Lumi: Miedema’s 
reaction to remote 

controlled car, 2.6m

Tilly Wilson: pitch side 
footage of Olivia Smith 

meeting fans, 2.5m

Pitch side content cut through the most for 
creators, offering a closer insight to players 



99 Source: Tubular Labs I Intelligence I Video views I TikTok I 2025 I Global.

Coach Jackie J

125m 2025 TikTok views

Sportswithlogs

56m 2025 TikTok views

Aliyah Funschelle, 

 46m 2025 TikTok views

Examples of North American-based women’s sport content creators and their 2025 TikTok views

Pan-women’s sport content creators are more 
prevalent in North America, generating a large 
amount of views
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KEY TAKEAWAYS 8
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Key Takeaways from Women’s Sport in 2025

Record broadcast audience 
reach and coverage in 2025. 

9% of sports coverage on 
key channels equated to 13% 

of total sports viewing

Big global tournaments 
drove the most watched 
moments, and the most 

female and youngest 
audience

Domestic women’s sport 
delivered its second most-

watched year, showing 
growth was not solely driven 

by global events

Digital visibility continues to 
grow, with major women’s 

leagues/properties increasing 
their TikTok views YOY, and at 
a faster than the top men's 

properties

Audiences are engaged 
across platforms, 

responding to storytelling 
from a range of sources 
such as athlete channels 

and content creators

Some attention was retained 
after the global success of 

the summer, but conversion 
into sustained domestic 

engagement remains 
uneven



Thank you
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Partner with us to shape the future 
of women’s sport. 
As an independent charity, the Women’s Sport Trust relies on 
funding partners and individual donors to drive systemic 
change across women’s sport. If your organisation is serious 
about shaping a stronger, more sustainable future for the 
sector, we’d love to talk. Supporting WST isn’t just a donation; 
it’s an investment in the future of women’s sport. 

Registered charity number 1153429 

Supported by:
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