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“Making women's sport visible, viable and unstoppable”
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The Women's 'Sp'o:rt-..'
Trust (WST) '

Founded in 2012, The Women'’s Sport
Trust raises the visibility and increases
the impact of women'’s sport through
the promotion of diverse athlete role
models, increasing media coverage and
improving the funding landscape.

We are a leading UK charity focused on
using the power of sport to accelerate
gender equality and stimulate social
change.

Female athletes have always been a
key part of WST because we strongly
believe they will be instrumental in
shaping the future of women'’s sport.




« Unlocked is a WST ﬁrogravmme that brings together a group of elite |
sportswomen and helps them to capitalise on the current momentum
behind women'’s sport | * ; «' ‘

e It aims to turn up the volume so more female voices can be heard - i,
across sport, to help athletes drive change themselves, as well as make
the most out of the emerging commercial and media opportunities '

« We give athletes the space to understand what is important to them and why

 To think about what are the key messages they want to highlight and understand -
where and how they can spread those messages

« Develop knowledge about how to use and grow their influence
« And we connect them to some of the leading figures from across sport, business,

and media
/4 g



 In 2021 we will recruit 30 female athletes» Our Unlocked athletes will come from
across the sporting landscape, be at different pomts in their careers, with-a

variety of backgrounds and interest - e \
» But they will share an ambition to have impact on theissues that matter to them:. S
« We are aiming for a diverse group of women through representation of:

. Sports (team/individual, traditional/emerging, Olympic/Non Olympic,
Winter/Summer)

. Age, ethnicity, athletes, Para-athletes, location of athletes in the UK
. Aspiring/competing/retired athletes (national and/or international level)

w
>






_#Breaking it down

i

Unlocked is a combination of; |

Community - building a new network of dther elite athletes who face similar -
challenges and opportunities. To create the ultimate girl squad for support and
inspiration - _ 4

Hangouts - a chance to catch-up with the WST team and the other athletes. Hear
each other’s stories, learn from sport industry insiders in our ‘spotlight sessions”and
discuss relevant topics in breakout groups - sharing knowledge and ideas

Learning - through webinars provided by the best experts in the business; create a
website, understand how to gain sponsorship, find out more about the media or
fast-track your social channels

Connections - we will connect you with an ‘activator’, a leader from business, media
or sport who will help you understand your mission and help make it happen

Visibility - we will provide opportunities to increase your visibility through media
opportunities, developing content, speaking engagements and social media
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V“"'nght on tlme but hlgh 0” |mpact

The programme will run from March to October 2021 and WI|| mclude three flxed
sessions and monthly athlete hangouts. -

Time Commitment

Launch Event 23 March 2021 - . Online via Zobm

Mid-point event June 2021 Face-to-face if possible

Celebration event October 2021 Face-to-face if possible

Monthly Athlete Hangouts March - October  Online via Zoom

Optional opportunities

Webinars with guest
speakers from the industry

Individual Coaching with an minimum of 3 x 121
. : June - October )
activator (Leader in sport) sessions

March - October Online

Reasonable travel expenses will be covered.




fHow to apply

Send a short paragraph or video letting us know: :
1. A Dbit about yourself and your sport -

2. Why you would like to be part of Unlocked - = - A Y e e
3. Tell us about one issue in women'’s sport that you are interested in and why \

Send your application to clairebennett@womenssporttrust.com and 4.
pleasé contact Claire if you have any further questions on 07899 914 040

Once we receive your application, we will arrange a short informal
telephone call.

All applications must be received by Friday, 19t Feb
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Unlocked 2020

In 2020 we launched our first
Unlocked programme, with 41
athletes from 24 different sports

Together the group became a
vibrant community, supporting each
other, sharing ideas and
experiences and tackling significant
issues

The programme received significant
media coverage and our athletes
were able to tell their stories to a
wide audience

\ % crafferty

Rhona Lond

a\j g

Sophie Car

Siobhan Chamberlain 1gibsor ‘ Tamara Taylor ¢ % Tess Howard

|
"4



#Athlete research

e It was important to us that UnIoCk_ed made a tangiblé.differe"nce‘for |
our athletes, so we conducted research at the start, middle and end of

the programme 228 e <
« Athletes scored themselves on areas including; understanding =~ = ™S

influence, profile, career navigation, managing commercial
opportunities and being prepared for transition

« Across each area every athlete scored a marked increase

* 92% increased their overall confidence, this was clear to see as the
group grew in strength and we saw the real outcomes of Unlocked.

» Our athletes secured sponsorship, took on media opportunities,
championed diversity in their sport and created ways to inspire and
reach out to women & girls.
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Ellen Buttrick

Shadowed her

activator Tanni
Grey-Thompson in

the House of Lords.

Approached British
Rowing about
setting up a
diversity group and
is now part of the
NGB's steering

group

Naomi Ogbeta
Joined a digital
mentoring
programme via
her activator and
launched her own
content platform
linking young
athletes with
content creators /
journalists

Rach Choong
Worked with her
activator on a

Georgina Roberts
Selected as a
board member for

sponsorship the British
proposal and international clay

secured a free car target shooting

and partnership federation.

deal with local
dealership

Athlete success from Unlocked 2020

Alice Dearing -
Launched the
‘Black Swimming
Association’ and
used her profile to
encourage more
diversity in the
pool

E

Eilidh Gibson
Runs.‘Slalom Inspires’
to encourage more
women & girls to get -
into canoeing. She
has been
approached hy -

international
federations to copy -
her model and is
running a coaching
programme

W
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5 Stacey Copeland, the first Brltlsh woman to win a
Commonwealth title in boxing said;

"Taking part in UNLOCKED has given me the opportunity to meet
with my activator Baroness Sue Campbell who I've always felt is'a

hero in sport and this has been the catalyst for me to take the next -

/4

steps moving forward with my charity ‘Pave the Way’,
Eilidh Gibson (GB Slalom Canoeing) said;

“The program has been incredible! This amazing group of women

are supportive and inspiring. It has given me a place to share ideas,

get inspiration and made me feel part of something really special.”
Melita Emanuel-Carr (GB Basketball) said;

“Unlocked has changed my life and | don’t want it to end.”




¢ INDEPENDENT PREMIUM : Forbes . 5 ﬂﬂ @ Your account Sport ealhu iPlayer
The simple solution that could spark a SPORT
seismic shift in equahty In sport . G Home | Football | Formula1 Cricket | Rugby U Rugby L | Tennis | Golf | Athletics
RSty . Boxing Champion Stacey Copeland Disabiy Sport > Calendar
Hails Innovative Initiative To

Increase Female Influence In Sport

Women's Sport Trust launches 'unlocked' campaign to
push for 'greater ambition' in 2020s

@ 16 Januar

Evie Toombes: Showjumper with Paralympic dreams
on life-changing surgery & invisible illnesses

¢ By Katie Falkingham
BBC Sport

James Ayles

port

g part in the initia

The profile of women's sport has grown hugely over the last decade but a leading

Evie Toombes' motto is “find a way, not an excuse”, and it's one that many of us could
charity believes there needs to be much greater ambition. ot It NG Ry, . many of us cos

probably learn from.

The Women's Sport Trust has launched a campaign called 'unlocked’ which will pair 40
elite athletes from 24 sports with leading figures from business, sport and the media.

y We could all learn a lot from Toombes herself, too. At 18, her life has become
“unrecognisable from what it could be", in and out of hospital and far from that of a
BEERADIO ‘normal” teenager.
Sportswomen on the programme include Rio Olympic hockey gold medallist Maddie ‘ 5 S i o e fonr i ainesdle ey
an ve learnt is that isve edony
Hinch, England and Manchester City goalkeeper Karen Bardsley, England netballer LONDON expectations, so if you keep your expectations pretty minimal, you're always going to
‘ find some light in things. That mindset seems to really help me to muddle through
sometimes,” she says.

Stacey Copela for greater investment in wi n's sport after being
Sasha Corbin and racing driver Alice Powell tacey Copeland has called for greater investment in women's sport after being

unveiled as a key figure in the Women's Sport Trust's Unlocked campaign.
Tammy Parlour, of the Women's Sport Trust, said there were still too many closed
doors in the sports industry which has meant progress has been uneven, with peaks
and troughs of attention and investment.

When BBC Sport speaks to the para-showjumper, she is in hospital awaiting a date for
the surgery that will change, and save, her life.

She said: "Despite increasing profile, we believe the value of women's sport needs to be
unlocked faster, with more impatience and greater ambition."

Bom with a form of spina bifida which affects the nerves to her legs, bladder and
bowel, three years ago Toombes was diagnosed with gastroparesis, a chronic condition
in which the stomach cannot empty in the normal way.

The athlete launch was hosted at the BBC Sport headguarters in Salford and the
campaign's aim is to create critical mass of noise and energy to propel women's sport

in the 2020s. Support The Guardian Searchjobs |@ Myaccounts  QSearch PV UK editon -

Women's Sport: Women's Sports Trust to ‘unlock Availabe for everyone,funded by resders , 0
the future of women'’s sport’ with new campaign Guardian

Boxer Stacey Copeland said: "Most female athletes are not only concermned about their
own sporting ambition but about what impact we can have as role-models and on the News Culture More v
future of women's sport.

Opinion Lifestyle

Football
“l want to see more women and girls in non-traditional sports like boxing and | have 9
created my own project 'Pave the Way’ to do this. e
“I have had success but believe this campaign will connect me to people who can take it
to the next level.”

MarketingWeek

Series is just the

take women's sport tothe  Jstartforwomens
ln ext I evel! motorsport

Sportsbeat

Top marketers pledge to Powel insists W

The Women’s Sport Trust is pairing marketers from Sainsbury’s,
Disney and Facebook with female athletes in a bid to amplify the
message around women’s sport.

Women's sport charity, Women's Sports Trust have today announced a
new five-month-long campaign that they believe will ‘unlock the future of
women's sports’.

Britain's bestin the open water shares her experiences of
racism in swimming and how she is breaking barriers for black
people to take up the sport

The campsign. named #UNLOCKED, wil include 40 eiite femele athistes and 40 leading
figures from business, sport and mediia, known as ‘activators, who will pair up to heip shape
the future of women's sport. Each unique partnership will further support and challenge one
another as they create an unprecedef mass of noise and energy to propel
women's sport to the next level.

By Charlotte Rogers | 17 Jo Share this art o ot

«lmm,(“”k today




The Women's Sport Trust: we're keeping
athletes from the sidelines, and brands can
too

in]=]¢ |0/

FLIPPING
THE SCRIPT:

ADAPTING SPORTS STORYTELLING
TO BETTER SERVE FEMALE FANS

RACHEL EPSTEIN LAURA WESTON

ard

Amid the sport shutdown, the Women’s Sport Trust found a space to tell the unique stories of
athletes from a wide range of backgrounds and use community to drive change. Post-lockdown, it
hopes a so-called ‘invisible summer’ for women's tournaments won't hinder the progress slready
made in unlocking the value of women’s games for fans and sponsors.

Moderated by; Charlie Boss, Commercial Director, EMEA, ESPN

A W @SPInsiderSeries | #SPInsider | www.sportsproinsiderseries.com
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Radical Thinking for Radical Times

Series 2 Session 1: The Changemakers: Alice Dearing, Stef Reid and Stacey Copeland

Thursday 1st October 12.30-13.30

Radical Thinking for Radical Times

Series 2 Session 2: “Being ourselves. If only it was easy”
With Sasha Corbin, Naomi Ogbeta and Emily Defroand

Thursday 8th October 11.30-12.30

Chat Questions Polls *
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Srary avwany

Lara PM
Laura, yes! i found aligning my sporty side with my feminine
side so hard. If you were sporty you were a "tomboy” - that's
cool if you are... but liking sport and being women is not a

segment in itself. There's so much more diversity in there.

Kelly 3:24 Mt
100% with you on this one Laura! Sometimes felt judgement

within the industry because of my hair extensions and makeup
- almost as if you couldn't possibly like those things AND sport
as well.

Bethany
On that Laura, | have had these labels being a woman working
in sport in sponsorship, | bet 'm not the only one

Hanne 3:26 PM
I truly believe some sports have halted their own progression
by prioritising a body image that will sell clothes or products
instead of a body that is strong and up to the rigours of
pushing the boundaries - particularly in extreme sports like
surfing, snowboarding, freestyle skiing etc..

Andrea
Hello everyone from London. We're launching a new project
fully focused on Women in sports.

Happy to connect and have a chat with anyone working in the
Sports Industry, with media or brands who's interested in the
project.
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WOMEN OF COURAGE Inspirational female sports heroes _ z Sun on Sunday runs

reveal how they’ve triumphed over adversity : '
G e International Women's Day

7 Mar 2020, 2330 N B & \ \" spe(:ial edition

Newspaper claims to be first tabloid to run edition especially for IWD.
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Sport Covid-19 has rocked women's sport
but its future remains bright

"We must not let the narrative turn negative'
— listening in on the Women's Sports Trust

Female athletes explain that they do not want fears about the demise of women's sport to
become self-fulfilling

Sean Ingle

POSTED BY

T Women's sport: Suggestions coronavirus will halt
F"?n event progress 'disappointing', says Commonwealth boxing
champion Stacey Copeland

By Becky Grey
BBC Sport

©18June 2020 | Spor

Alice Dearing

GB Swimming

a8 !
THE DEBATE
sky sports

the Women's Sports Trust's Unlocked campaign
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